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But there is one kind of educational campaign that ho promise. This approach, which has been tried less of teach people ways to avoid driving when dangerousl gaily drunk. It might include personal rules of thumb f ing how much alcohol one can drink before reaching BAG level, self-administered sobriety tests, or altern driving when one has had too much to drink.
Of course, such information would have to exist fo
disseminated, and increased research is needed on s
ters. But even where usable findings are available, ;
problem remains. Mass media campaigns invariably £
from any suggestion that people might drive after <
whether that drinking results in drunkenness or not
that people might drive after drinking even though
not legally drunk might be seen as encouraging this 1
For example, writes Reed, "It is known that drowsii
of the obvious effects of drinking, impairs driving at
public information and education campaigns from go\
and private sources consistently omit such suggestioi
mg caffeine, driving with the windows open, or ph
radio when driving after drinking (although it is frequ<
accurately pointed out that coffee does not reverse tl
eating effects of alcohol). Presumably, such sugges
omitted because they could be perceived as encouragii
driving by lowering its expected costs." This probler
sibly encouraging driving after drinking will surface
me section below on reducing environmental risk.
i an educational campaign about drunk driving w Med, certain kinds of media could be especially effective ^rawrord suggests putting several pages on the effe coho m driver's license handbooks, which are among w«tely read booklets in America. "If every driver's h had ai few pages not cm punitive laws but on what cans
sodal